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Methodology

As the leading Business-to-Business media provider for the world’s advanced 
manufacturing industries, Canon Communications has unique access to 
thousands of professionals in a variety of niche manufacturing markets.  

This survey was conducted to learn how the current economic climate has 
effected our audience and what factors are influencing their purchasing 
decisions.

The study was sent to randomly selected readers from Canon print
publications.  The numbers were selected evenly across each title.  200 total 
responses were collected.  The margin of error on usable responses is +/- 6.9 
at the 95% confidence level.



Q: How have the following factors influenced your purchasing 
decisions?



Q: Where do you learn about suppliers/service providers?



Q: How have your purchasing behaviors changed in 2009?



Q: Do you feel companies with a consistent advertising presence 
are more viable during a recession?



Q: Are you more likely to choose a supplier with a recognizable 
brand over a less established company due to concerns about 
supplier sustainability?



Q: What are the most important factors when choosing a supplier 
or service provider?
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